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At a time when most of the world is focused on war, sports, bigger houses, rap music and bling, Find Bliss
is nurturing the trend that started roughly 40 years ago in small health food stores, on college campuses
and educational centers like Esalen and Omega Institutes. We are building on the shoulders of great people
like Alice Waters of the restaurant Chez Panisse, Duane Elgin, the author of Voluntary Simplicity and
companies like Whole Foods Markets. The internet has made the next step in this evolving process not only
possible but an absolute necessity. Find bliss is a port in the raging storm of intensity out there. We offer
readers a carefully selected but wide variety of tools to help them cope with increasing financial pressure,
complex and massive amounts of information and less time to deal with the basics of life. Our goal is to
empower people to make conscious choices about work, relationships, food, health, shelter, finances,
spirituality and to live a more balanced and fulfilling life.

General Overview

FindBliss.com is quickly becoming a reliable (relied on)
T source todiscover new ways of dealing with stress and
=E=) leading a balanced, inspired life. The new tagline for the
company “Tools For Conscious Living” sums it up. First
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Unique Visitors & Traffic Information

Averages based on actual traffic figures from the past 12
months. Find Bliss is currently working with industry leading
third party traffic auditing company IPro. See note below.

Average unique monthly visitors: 19,500
Average page views per month: 111,500
Average hits per month: 715,000
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